


Please review all of the

| information in this prospectus
and keep itin your files as a
reference as you prepare to
participate in the FNDC's annual
= exhibition. All persons and/or
companies applying for exhibit space must complete and
submit an Application/Contract for Exhibit Space. All such
applicants (new or returning exhibitors) are required to
include with their Application/Contract for Exhibit Space
information pertaining to all products and/or services that
the applicant plans to showcase or otherwise promote or
refer to from the applicant’s proposed booth. Applicants
who have exhibited previously and are adding new
products and services must include promotional literature
/booth copy for all material to be displayed.

Applicants are advised that final confirmation of
exhibit space assignment may be delayed because of the
volume of applications at the time of submission. Cashing
of the applicant’s deposit and/or estimated hooth rental
fee check(s) shall not be construed as final confirmation
of acceptance of the applicant’s proposed plans to exhibit.
Until the applicant receives final written acceptance or de-
nial of exhibit space (denoting, when approved, assigned
exhibit space(s)), any funds expended by an applicant for
the development or construction of an exhibit booth are at
the applicant’s sole expense and risk. Fach applicant agrees
that the FDA and the Florida National Dental Convention
operated by the FDA shall not be responsible for any dam-
ages, losses, costs, expenses or contractual liability realized
orincurred by the applicant prior to receipt of the final
notice of acceptance or denial of FNDC exhibit space.

EXHIBIT ELIGIBILITY REQUIREMENTS

All proposed designs for the display of exhibits at the
Florida National Dental Convention are subject to review
and acceptance by the promoters and management of
FNDC (herein referred to as “FNDC” and/or show manage-
ment). Exhibition opportunities are restricted to persons
and/or companies that are in good financial standing with
the FDA. The FNDC is under no obligation to extend exhibi-
tion privileges to any person or company regardless of
whether or not said the person or company has exhibited
at past meetings whether at FNDC or elsewhere. While this
prospectus provides a variety of quidelines for exhibiting
at FNDC, FNDC show management retains the sole right to

establish all terms and conditions associated with accept-
ing an application to exhibit and assigning all or a portion
of requested exhibit space.

An exhibit may not display any product or distribute
advertisements for any product that infringes on the
registered trademark, service mark, copyright, or patent
of another company. Exhibits must not be deceptive or
misleading.

APPLICATION AND PAYMENT FOR BOOTH
SPACE

A $1000 deposit must accompany the Application/
Contract for Exhibit Space in order to be considered for
assignment. Please keep a copy for your records.

All exhibitors who have been tentatively assigned
space must submit payment for the balance due on or be-
fore FEBRUARY 26, 2010. Exhibitors who have been as-
signed space but who do not pay the halance of the booth
rental fee in full by FEBRUARY 26, 2010 will not be listed
in the Official Program, will have their booth assignment
cancelled and will have their deposit payments retained
by the FDA (as a form of liquidated damages to the FDA to
offset the cost of securing alternative exhibitors).

Applications received after FEBRUARY 26, 2010
must be accompanied by full payment of the estimated
booth rental fee.

EXHIBITOR REGISTRATION/CREDENTIALS

Each person entering the technical exhibits area will be
required to register and wear an FNDC exhibit hall badge at
all times. Each exhibitor (person or company that applied
to exhibit at FNDC) is allowed up to four (4) complimentary
badges per 10" 10" rented exhibit space.

All members of an exhibit staff must be full-time
employees of the exhibitor or must be employed for the
duration of the FNDC exhibition. A dentist who is a quest
speaker at FNDG, consultant to an exhibiting company, etc.
may not be registered as an exhibitor unless he or she is
sole proprietor, an officer of the company, or a full-time
(non-practicing) employee of the exhibiting company.
False certification of individuals as exhibitor representa-
tives, misuse of exhibitor badges, or any other method
or device used to assist unauthorized persons in gaining
admission to the exhibit floor is prohibited. Any exhibitor
or representative or agent of an exhibitor who undertakes
or encourages such conduct shall be subject to a fine in the

amount of the applicable registration fee and/or expulsion
of the exhibitor from the exhibition hall and barring said
individual/company from further entrance to any function
or event of the FNDC, including the FNDC exhibition floor
without obligation on the part of FNDC to refund of any
fees previously paid by the offending party.

On-site registration for exhibitors will be outside the
exhibition hall in the Gaylord Palms Convention Center
according to the schedule herein.

NON-REGISTERED EXHIBITORS

Solicitation at any function or event of the FNDC,
including but nat limited to the FNDC exhibition hall
area, by non-registered persons or companies s strictly
prohibited. No person or company assigned exhibit space is
authorized to solicit business in any form or to promote its
products or services beyond receiving a qualified sponsor-
ship acknowledgement, if applicable, at any function or
event of the FNDC, including but not limited to educational
seminars, which may occur during FNDC outside of the
exhibitor's assigned exhibit space in the Exhibit Hall and as
such practices are otherwise governed herein. Firms and
representatives not assigned exhibit space are prohibited
from soliciting business in any form in the Exhibition Hall
or at any function or event under the auspices of the FNDC.
Violators will be required to leave the Exhibition Hall or
applicable meeting room.

SUBLETTING

Subletting space is prohibited. An exhibitor may not
assign, sublet or apportion the whole or any part of the
space allotted. An exhibitor may not exhibit therein any
goods other than those manufactured or distributed by the
exhibitor in the regular course of the exhibitor's business.
An exhibitor may not permit any representative of any firm
not contracted with the FNDC to solicit business or take
orders in the exhibitor’s space. All business activities of the
exhibitor must be confined to the booth space. Conducting
business activities in aisles, lobbies or other areas is strictly
prohibited. Exhibitors who violate this rule will suffer sanc-
tions described elsewhere in this agreement affecting their
ability to exhibit at future FNDC meetings.

CANCELLATION OF EXHIBITION
In the event that the FNDC exhibition must be
canceled, postponed, or relocated on account of fire, strike,



government requlations, casualties, acts of God or other
causes beyond the control of the FDA, the exhibitor waives
any and all damages and claim for damages, and agrees
that the sole liability of the FDA will be to return to each
exhibitor the exhibitor's rental payment.

FAILURE TO OCCUPY SPACE

Any exhibit space at Gaylord Palms Resort and Conven-
tion Center that is not occupied by 8:00 a.m. on THURS-
DAY, JUNE 10, 2010, will be forfeited by the exhibitor
unless arrangements for delayed occupancy have been
made in writing with the FNDC exhibit office.

LIABILITY AND SECURITY

The exhibitor assumes the entire responsibility and li-
ability for losses, damages and claims arising from personal
injury, injury or damage to exhibitor's displays, equipment
and other property brought upon the hotel premises. The
exhibitor shall indemnify and hold harmless the FDA, ex-
hibit service contractor, the hotel, its agents and employees
from any and all losses, damages and claims. The FDA wil
not insure or indemnify exhibitors against theft or loss of
any kind. However, this is an open-booth show and the
primary responsibility for safequarding the exhibit and
merchandise is the exhibitor’s. We recommend that exhibi-
tors or their representative remain with their merchandise
and products to prevent theft, pilferage or disappearance.
Itis the exhibitor's responsibility to secure exhibit and
other property when security guards are not provided.
The FDA will provide perimeter guard service at all times
that the hallis closed to attendees. Perimeter service is not
designed to safequard against theft among exhibitors or by
attendees when the floor is open to anyone except security
personnel. To assure maximum security protection for the
open exhibits and merchandise, all exhibit personnel must
leave the Exhibition Hall within one hour after the show

closes each day unless prior approval is given by FDA show
management.

Upon acceptance of the Application and Contract for
Exhibit Space, the exhibitor shall provide the FDA with
an original Certificate of Liability Insurance showing the
policy(ies) in effect through JUNE 30, 2010, and issued by
an insurance carrier authorized to do business in the State
of Florida.

If the exhibitor uses the service of an outside exhibit
service contractor, the exhibitor shall forward an original,
signed certificate of insurance to be received by the FNDC
on or before JUNE 4, 2010.

The FDA will cooperate fully, but cannot take responsi-
bility for damage to the exhibitor's property, lost incoming
or outgoing shipments or moving costs. Any damage
caused by inadequately packed property is the exhibitor’s
responsibility. I exhibit material fails to arrive, the exhibitor
remains responsible for booth rental and no refund will be
made. The exhibitor is expected to carry insurance against
these risks.

DEPARTMENT OF REVENUE REGISTRATION
Exhibitors who sell non-exempt tangible personal
property must register with the Florida Department of
Revenue. Itis each exhibitor's responsibility to determine if
he or she must register with the department. The Taxpayer
Assistance Section of the department should be called at
800.352.3671. Applications for registration are available,
without cost, by writing to the Florida Department of
Revenue, Supply Section, Tallahassee, FL. 32399-0100.

EXHIBITOR REPRESENTATIONS

The exhibitor warrants that it has duly registered in
accordance with Florida law with the Florida Department of
Revenue ifit sells non-exempt tangible personal property.
The exhibitor further warrants that products or services to

IMPORTANT DATES & DEADLINES

be exhibited have not been proven unsafe or ineffective by
the appropriate council of the American Dental Association
or the Food and Drug Administration and that the products
or services are safe and effective.

AISLE SPACE

The aisles in the exhibit hall constitute common space
and are the property of the entire exhibition. Fach exhibitor
has the responsibility to assure proper flow of traffic
throughout the entire hall. Aisles must not be obstructed
atany time.

Except as provided herein, aisle space may not be used
for exhibit purposes, displays or signs, or for the solicitation
or business. Aisle space may be rented at the prevailing rate
for an inline/standard space when adjacent booth space is
rented by the same company. Aisle space may be used for
decoration only, not exhibiting purposes.

SAMPLES AND CONTESTS

Samples of approved products, catalogs, pamphlets,
publications and souvenirs may be distributed in the
Exhibition Hall, provided, in the sole judgment of show
management; itis done in a dignified manner, does not
create a nuisance and does not interfere with adjoining
exhibits.

No exhibitor shall sponsor any type of contest or draw-
ing for prizes in connection with the FNDC without prior
written approval from the FNDC show management.

Exhibitors wishing to sponsor any type of contest or
drawing for prizes must obtain written permission from
FDA to do so no later than MAY 14, 2010. The following
rules must be adhered to:

B Exhibitor must comply with all local, state and federal
laws that apply to such contests or drawings.

B Contest or drawing rules MUST be posted at exhibit
booth.

B FExhibitor must agree to indemnify FDA in case of any

September 25, October 16, 2009 November 6, 2009 February 26,2010 March 12,2010 May 7, 2010 May7,2010
2009 Early Bird Booth Deadline for Balance Due of booth Freeman Service Kits Products and Services Official 2009 Program
Deadline for Early Bird Confirmations Sent Cancellation/ fees Mailed Listing Form Due Ad Insertion Orders
Applications Reduction of Booth Due

Space
May 7, 2010 May 14,2010 May 21,2010 May 21,2010 June4,2010 June7,2010
Program Advertising Giveaways and Prize Exhibitor Badge Certificate of Exhibitor Appointed Last day Freeman
Invoice Balances Due Requests Due Registration Closes Insurance Due Contractor Forms warehouse accepts

due to Freeman advanced shipments

Decorating Company



claims arising from the conduct of the contest.
B FNDCmust be notified in writing of the name(s) of the
winner(s) when the prize(s) has been awarded.

EXHIBITOR-SPONSORED EVENTS AND
PROGRAMS

As a condition of the FNDC accepting the exhibitor's
application for space, the exhibitor agrees to refrain from
holding any program or event during scientific program
and exhibit hours, or at any other times without written
authorization by show management. Exhibitors may not
promote or offer continuing education credits for any
demonstration or lecture given in the exhibitor's booth
and/or in meeting rooms. The FNDC offers a comprehensive
scientific program on a full array of dental topics during
the scientific session. It is the program that attracts most
members to the meeting. Therefore, the FNDC prohibits
educational forums that detract from the activities at the
convention center during the days of the exhibition.

Exhibitors are advised that hospitality suites may
not operate during scientific program and exhibit hours.
Any violation of this stipulation will cause sanctions to be
applied to the exhibitor. Exhibitors renting space at the
FNDC agree not to sponsor or conduct a seminar/lecture at
any of the hotels in the FNDC room block. Violation of this
policy will result in the loss of points and/or future exhibit
privileges. Please review program and exhibit days and
hours before completing your application.

FOOD AND BEVERAGE

Exhibitors are not allowed to dispense food or beverage
from their booth space unless that food or beverage is the
exhibitor's product or is purchased through Gaylord Palms
for the purpose of providing hospitality to attendees. The
exhibitor must also comply with all Gaylord Palms Resort
and Convention Center regulations regarding food and
beverage dispensing.

BUSINESS ACTIVITIES OUTSIDE OF BOOTH
SPACE

Al business activities of the exhibitor must be confined
to the hooth space rented. Except as provided us herein,
no business activities are to be undertaken in any aisles,
lobbies or other areas of the convention center. Exhibitors
who violate this requlation will suffer sanctions.

EXHIBITOR STAFF MEETINGS

Only exhibitors will be allowed into the exhibit hall
two hours before the floor opens and one hour after the
floor closes. Please do not schedule any meetings with
any non-exhibiting personnel and/or dental professionals
before 9.am at your booth in the exhibit hall. Admittance
into the hall for any non-registered party whose presence
is perceived by show management to promote products or
services or to otherwise conduct any form of business on
an unauthorized basis will be denied. Requests for space in
hotels for meetings of company personnel must be made in

writing to the FNDC Exhibit Office. Meetings must be solely
for exhibitor personnel and may not include any other
meeting registrants.

OTHER REQUIREMENTS

Exhibitors are not allowed to photograph or videotape
any booth other than that of the company they represent.
Photographing booths will be limited to before or after
Exhibition Hall hours except for by show management.
Prior approval and security escorts for such activities must
be arranged through the FNDC show management.

Loud-speaker displays or other devices that, in the
sole judgment of the FNDC show management, may be
generally disruptive are not permitted. If objections arise,
the offending exhibitor may be reassigned to another booth
or be required to discontinue the activity altogether.

Except as part of the exhibiting company’s product line,
live or recorded music cannot be played in an exhibit booth
without a music license and prior approval by the FNDC
show management.

No exhibit may be dismantled before the official close
of the FNDC, nor may any part of the exhibit or equipment
be prematurely removed, once it has been set up, except
with the permission of the FNDC show management.
Failure to comply with this requlation may affect future
exhibiting privileges.

Al exhibit and booth materials, particularly drapes,
curtains, table covers, etc., must be flameproof and comply
with federal, state and municipal fire laws, insurance un-
derwriter and hotel-safety requlations. Materials meeting
these requirements are available to exhibitors through the
exhibit service contractor. All packing containers, excelsior
and similar materials must be removed from the exhibition
area upon completion of the booth installation. FNDC show
management will review exhibit setup to assure compli-
ance with exhibit rules before the Exhibition Hall opens.

If there are problems with an exhibit, the exhibitor will be
notified and required to make appropriate corrections. No
children younger than 18 will be allowed in the Exhibit Hall
during installation and dismantling. Security personnel will
enforce this policy.

AMENDMENT TO RULES

Any and all matters or questions not specifically cov-
ered by the preceding rules and requlations shall be subject
solely to the decision of the FNDC.

The foregoing requlations have been formulated in the
best interest of all exhibitors. Every exhibitor's cooperation
is required.

INFRACTION OF MEETING RULES
The rights and pnwleges ofan
exhibitor shall
not be infringed .
upon by any
other exhibitor. Any
complaints regarding infractions
of the rules or disputes between exhibitors should be

made to the FNDC, and its decision will be final.

Unethical conduct, unprofessional behavior, or
infraction of the rules on the part of the exhibitor or their
representatives as determined by FNDC, will subject the of-
fending exhibitor, their representatives, or both to dismissal
from the exhibit hall, forfeiture of booth space, and booth
fee and/or reduction in seniority status in booth assign-
ments. The exhibitor may, at FNDC's sole discretion, also be
altogether barred from participation in future meetings. In
this event, itis agreed that no refund shall be made by the
FNDC and that no demand for redress will be made by the
exhibitor or his representatives.

VIOLATIONS

The FNDC reserves the right to restrict or terminate
an exhibit without notice if an exhibitor acts unethically,
illegally or otherwise violates the Rules and Regulations,
as determined by the FNDC, after being warned of non-
compliance. In the event of such eviction, the FNDC will
not be liable for any refunds, rentals or any other expense
incurred by the exhibitor o its representative.

SANCTIONS

The rules and requlations presented in this prospectus
are intended to bring order and fairness to the technical
exhibition. Without enforceability, however, these could be
of ittle value. In addition to being subject to restriction or
termination of an exhibit as specifically stated above, FNDC
exhibitors wha violate any of the stipulations or regulations
presented in this prospectus will be subject to the following
sanctions.

Ist violation: Loss of current-year priority points

2nd violation: Loss of half of accrued priority points

3rd violation: Loss of all accrued priority points

4th violation: Loss of all accrued priority points, closure
of the exhibit for the remainder of the current exhibition
and ineligibility to exhibit at the next year's exhibition

o st




SPONSORSHIP OPPORTUNITIES

Sponsorship—your best
tool for getting your busi-
ness in front of the masses.
All sponsors at the FNDC
receive qualified sponsorship
acknowledgement in printed
materials, on signage, and anywhere else we can think
to put your name. We want you to be successful and we
are committed to working with you to gain the most
exposure possible through each of these opportunities.
To maintain fairmess and consistency throughout FNDC,
sponsorship opportunities are only available to exhibiting
companies.

Looking for a way to reach your target audience? We
will work with you on any unique ideas that will meet
your marketing goals. Maximize visibility and recognition
for your company’s products and services through one of
the many FNDC sponsorship opportunities. To get started
on a plan that will work best for your company call Cathi
Lundgren, Convention Manager, at 850.681.3629.

PRESIDENT’S EVENT

The FNDC2010 main social event will be held on
Friday evening, June 11, 2010. This event will include
well-known musical entertainment or a theme-based
evening of fun. This event will be held at the Gaylord
Palms Resort and Convention Center. Sponsor(s) will be
acknowledged by the evening’s Master of Ceremonies
and on banners and signage throughout the venue.
(ustomize this opportunity by providing napkins or cups
with your company logo (subject to FNDC approval).
(Production and cost of additional items is not included in
the sponsorship and is the responsibility of the sponsoring
company).

SOLE SPONSORSHIP: 520,000 This sole-sponsorship
includes a booth in the dark teal (52588) level of the FNDC
exhibit hall, an 18 hour block of 180 (30 second spots or
90 minutes total) for your company’s message on the
giant Astrovision screen in the Gaylord Palms atrium on
Friday of the annual meeting, acknowledgement signage
throughout the convention center during the meeting,
recognition in FNDC publications and the FNDC web
pages prior to and one month following the annual meet-
ing and 20 sponsorship points for use towards exhibit
space assignment.

MULTIPLE SPONSORSHIP: Three non-competing
sponsorships are also available for $10,000 each.

MARKETPLACE CAFE

Food service for meeting attendees is located inside
the exhibit hall and on the classroom/meeting level of
the convention. Small café tables are placed in this area
to provide attendees with a place to sit while enjoying

their selection from the Market Place Café. Morning and
afternoon breaks as well as lunch service is available.
Table cards with your company logo will be placed on
tables in all of these locations.

(ain added exposure with attendees by providing
them with napkins and cups that display your company
logo. (Production and cost of additional items is not
included in the sponsorship and is the responsibility of the
sponsoring company).

SOLE SPONSORSHIP: $5,000. This sponsorship
includes acknowledgement signage throughout the
convention center, including on the Astrovision in the
hotel atrium during the meeting, recognition in FNDC
publications and the FNDC web pages prior to and one
month following the annual meeting and 5 sponsorship
points for use towards exhibit space assignment.

MULTIPLE SPONSORSHIP: Six non-competing
sponsorships are also available for $1,000 each.

ATRIUM POLE SIGNS

Your company logo and message can be displayed on
banners hung on existing sign poles along the walkways
throughout Gaylord Palms. Choose one section or the
entire four-acre atrium. Either way, you won't be missed!

SOLE SPONSORSHIP: $15,000. Al signs, all areas.
This sponsorship includes acknowledgement signage
throughout the convention center, including on the
Astrovision in the hotel atrium during the meeting,
recognition in FNDC publications and on the FNDC web
pages prior to and one month following the annual
meeting plus 5 sponsorship points for use towards exhibit
space assignment.

MULTIPLE SPONSORSHIPS:

$7500 Key West (25 signs)

$7000 St. Augustine (21signs)

$3,000 Everglades (10signs)

HOTEL KEY CARDS

What does every attendee carry with them every-
where they go—even to the pool, look at multiple times
a day and inadvertently take home with them when they
leave the convention? Their hotel room key!ll You can
have your company logo or special offer printed on every
hotel key for the duration of the three day meeting.

SOLE SPONSORSHIP: $8,000. This sponsorship
includes acknowledgement signage throughout the
convention center, including on the Astrovision in the
hotel atrium during the meeting, recognition in FNDC
publications and the FNDC web pages prior to and one
month following the annual meeting and 15 sponsorship
points for use towards exhibit space assignment.

BADGE LANYARDS

Each lanyard is an 18" fabric tie that features the
sponsoring company’s logo as well as the FNDC logo.
Lanyards are distributed to all meeting attendees from
the general registration area and worn all three days of
the meeting. (Sponsorship does not include the cost and
production of the lanyards. Itis considered the responsi-
bility of the sponsoring company.)

SOLE SPONSORSHIP: $5,000. Sole sponsorship of
this item includes a booth in the dark teal (52588) level
of the FNDC exhibit hall. This sponsorship also includes
acknowledgement signage throughout the convention
center, including on the Astrovision in the hotel atrium
during the meeting, recognition in FNDC publications and
the FNDC web pages prior to and one month following
the annual meeting and 10 sponsorship points for use
towards exhibit space assignment.

CE CERTIFICATION STATION

Host a CE Verification Station in the booth space
adjacent to your company’s booth! CE Verification is a
popular destination for all FNDC attendees and you can
have one located next to your booth.

SOLE SPONSORSHIP: $4,000. This sponsorship
includes acknowledgement signage throughout the
convention center, including on the Astrovision in the
hotel atrium during the meeting, recognition in FNDC
publications and the FNDC web pages prior to and one
month following the annual meeting and 2 sponsorship
points for use towards exhibit space assignment.

USS GAYLORD LIGHTED GOBO

See your company name in lights with a personalized
gobo projected onto the sails of the USS Gaylord located
in the Key West atrium. Sunset Sam’s restaurant and bar
serves dinner specialties and is a lively place where at-
tendees head for nightly entertainment and fun. Choose
one evening or make your logo the exclusive logo for all
three nights. This sponsorship includes acknowledgement
signage throughout the convention center, including on
the Astrovision in the hotel atrium during the meeting,
recognition in FNDC publications and the FNDC web pages
prior to and one month following the annual meeting

SOLE SPONSORSHIP: 52,500.

MULTIPLE SPONSORSHIPS:

Wednesday: $700

Thursday: $1,000

Friday: $1,500



APPLICATION/CONTRACT FOR EXHIBIT SPACE

Florida National Dental Convention June 10-12, 2010
Type or clearly print on this application. Sign and return the completed application with the appropriate deposit of $1000 per10’ x 10’ booth space. After
November 6, 2009 full payment is required. See methods of payment below.

The company name will appear in all FNDC publications as shown on this form:

COMPANY NAME:

MAILING ADDRESS:

CITY,STATE OR COUNTRY, ZIP OR POSTAL CODE:

CUSTOMER SERVICE PHONE:

WEBSITE ADDRESS: CORPORATE EMAIL ADDRESS:

SIGNATURE:

In signing this form, the applicant agrees to abide by all provisions, rules and regulations as published within the 2009 prospectus which constitutes this
contract for exhibit space.

E-Mail Exhibitor Service Kit to:

EXHIBIT CONTACT PERSON: TITLE:

EXHIBIT CONTACT PHONE: EXHIBIT CONTACT FAX:

EXHIBIT CONTACT E-MAIL:

DESCRIPTION OF SERVICE/PRODUCT TO BE EXHIBITED

IF POSSIBLE, WE DO NOT WISH TO BE LOCATED ACROSS FROM OR NEXT TO THE FOLLOWING COMPANIES:

NUMBER OF BOOTHS REQUESTED: CONFIGURATION:  STANDARD [ CORNER L PENINSULA L ISLAND

YOUR BOOTH DIMENSIONS:

If available, these are our booth preferences (if requesting island or peninsula booths, list all numbers desired). We realize that FDA may be unable to
accommodate our booth location choices.

FIRST CHOICE: SECOND CHOICE: THIRD CHOICE: FOURTH CHOICE: SAME AS LAST YEAR:

CHECK ONE: [ MUST HAVE CORNER BOOTH (ADDITIONAL COST OF $500 PER SINGLE CORNER BOOTH) [ ISLAND BOOTH ONLY [ PENINSULA BOOTHONLY [ OTHER

Method of Payment

Q CHECK (made payable to Florida Dental Association) CHECK NUMBER*: CHECK AMOUNT:

CREDIT CARD: Q MasterCard QVISA

CREDIT CARD NUMBER: EXPIRATION DATE:

CARDHOLDER NAME:

CARDHOLDER ADDRESS:

CARDHOLDER SIGNATURE:

MOUNT TO BE CHARGED:

*Please note on check “FNDC 2010 exhibit space”

Please return this form to:

Linda Smelser, Exhibits Coordinator

Florida National Dental Convention

1111 E. Tennessee Street, Tallahassee, FL 32308-6914
850.681.3629 or fax to 850.561.0504
lsmelser@floridadental.org

lwww floridadental.org/pro/fndd



http://www.floridadental.org/pro/fndc
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